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SUMMARY 

This doctoral thesis aimed to provide addi2onal knowledge regarding the impact of online 

reviews in the context of the massive growth of digital transac2ons and the diversifica2on of B2B, 

B2C and C2B interac2ons. The study highlighted that the differences in percep2on between the 

analyzed age groups regarding the usefulness of online reviews are not sta2s2cally significant, 

sugges2ng a general concern for safety in the digital environment. Data analysis indicates that 

age and digital experience may represent determining factors in the valida2on process of online 

reviews, with younger users showing a high level of trust in digital feedback, while older users 

have a more reserved approach, oDen needing addi2onal mechanisms to verify informa2on. The 

central element of the doctoral thesis is represented by the prototype of the Business Check 

plaEorm (hGps://businesscheck.ro), which manages to encompass all the elements iden2fied in 

this doctoral study. The research also highlighted that there may be a correla2on between a 

company's digital reputa2on and its long-term financial performance, with online reviews playing 

a par2cularly important role in developing a digital brand. At the same 2me, reviews can have a 

great impact in reducing the risk of fraud in the digital environment, being a par2cularly valuable 

source of informa2on for users. 

https://businesscheck.ro/

